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1. vanedeniesdu svuali3eu 6 miwdn swiveeluil
Usn701  nsUssiduyaAmsgsRLaTANATNdAd T UgsAaLioda 2(1-2-3)
DBA701  Assessment of Business and Social Value for Social Business
UsAT02  MseRNLUUMTITBuarMTleTEiteyanensUisgsafiedien  2(1-2-3)
DBA702 Research Design and Data Analysis in Business Administration for Society
UsAT03  Aununmsdnnisssiaiiodeny 2(1-2-3)

DBA703  Seminar in Social Business Management

2. Awudon fwusliiFendeu s 1 e alidesndn 6 wisedn mngefiey Mwivselui
21  yaArmsianisgsiatiianuisdy
(Business Management for Sustainability)
usn8o1  gsnaiiledanslundivimilanivsl 2(2-0-4)
DBA801  Social Business in a New World Landscape
Usn802  uinnssugsRaLlodny 2(1-2-3)
DBA802  Social Business Innovation
UsAB03  MsdAnsAuEIsanIMsutstularamdiiudmiugsiaiiedanm 2(2-0-4)
DBA803 Competitiveness and Sustainable Management for Social Business
22, yiwsIeIMATenegsiaiiadenutugs
(Advanced Research Methodology in Social Business)
Usng04  MsnummIsINNsIeguluszuuLasn1sIAIIzie AN 2(1-2-3)
MemsuUImsssRailodny
DBA804  Systematic Review and Meta Analysis in Business Administration
for Society
UsAB05  MTAlATgaRAvaNem L TIINTUIsgsAaLiodsay 2(1-2-3)
DBA805  Multivariate Analysis in Business Administration for Society
USAB06 AL TR ATIaNTUSnsgsRaLitedan 2(1-2-3)
DBA806  Seminar in Research Development in Business Administration

for Society
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(Advanced in Management and Marketing for Social Business)

usn807 mﬁmﬂmmzmammm%‘juqaﬁ’m%'uqsﬁﬂLﬁaéﬁﬂm 2(2-0-4)
DBA807 Advanced Management and Marketing for Social Business
Usns08  Usuiutlagtiumsnisdnnisuagmanandmiugsiaiiiodsay 2(1-2-3)
DBA808 Current Issue in Management and Marketing for Social Business
UsA809 é’i’mmmﬁﬂmiLLazmsmam%’juqqﬁm%’quﬁaLﬁaé’mm 2(1-2-3)
DBA809  Seminar in Advanced Management and Marketing for Social Business
3. YRy linus Avualiiseu bitdesndn 36 wiein Ussnausie
Unag91 UseygriinusseauuTygien 36 LN
GRD891 Dissertation
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H07 1
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A195U83183YN
1 W3S iU Amuslisen 6 miein Sedvrelil
UsA701  MsUszifiugaAsgIRaLarauAsdsandmiussRaieden  2(1-2-3)
DBA701  Assessment of Business and Social Value for Social Business
AR ANEane mudRey wasmAeeiileyssillugadmisgsiauay e
nadsnudmiunsuTmsgsnafiedinu nansznulaznanauLnuMsdeay n3osilenliiauay
Uszillunalufiinisdeny 1Asugha wardanndou Fnstmundadta nsdiun NIYIYAAINIY
N13RU NsUsEENAuAginU)UR
Concepts, meanings, importance and analysis to assess business and social
value for social business, assessment of social impacts and returns, tools for measuring and
assessing social, economic, and environmental impact, methods for identifying outcome

indicators, calculations financial proxy, application and practice

USA702  NMSBRNKUUNNTITEUAEMTIATIENUBYaNINTUTMISSNaLadIAN 2(1-2-3)
DBA702 Research Design and Data Analysis in Business Administration for Society

USvay1 1dNNIT HaEN18RNKUUNITITENINITUSTINITINALHOdIAN N15ITT4

a o

AN N1FITETUTUIU UaEN1TITLUUUNAIUTT N1580NLUUTTBLTWARRILATIIAGBY N3
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2ONLUUMTITENTUIANTIU NFFLATIENNUITY N159AUTIHAAULATINNDLVBILUULHUNITITY

358IUTTUMTIVY UTennveamsliasizideya Lﬂ%@\‘iﬁ@LLagﬁﬂ‘Hzﬁ?ﬁﬁL%uiuﬂﬁﬁmi’]sﬁ‘ﬁmﬂa anm

1 IS5

nldlunsiiamegideya Tunaunisinauiionsinseideyaeg1aiiuse@ninmuazUseansng
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bATDIUBDLLATLNAUARN € WIﬂUﬂqiiqﬁﬂqusUam”a N1TILATIIERLLA SNITLLARINTN NﬂUaU@ﬂTﬁﬁLﬂiflgﬁ

Toyarglusunsudniagy Madeuseanunside msweunsidelussdumnansouuws
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Philosophy, principles, and research design in business administration for
society; qualitative research, quantitative research and mixed method research; experimental
and quasi-experimental research design; research design for innovative research; research
synthesis; discussion of strengths and weaknesses of research design; ethics in research, types
of data analytics, tools and skills required to conduct data analysis, the statistics used in data
analysis, workflows for conducting efficient and effective data analytics, various tools and
techniques used to perform data reporting, analysis and visualization, practicing data analysis
by using statistical software packages, reporting of research findings, dissemination of research

at national and international levels

UsAT03  Auuuinsdansgsadiiodsay 2(1-2-3)
DBA703  Seminar in Social Business Management
M350 s en wasUsediunansenuludnueing q feraindudnulneningau
yiluszezdunazszezen nsedumemmadeniiduldlfifenisusuiuazanuansenuainussidiu
yedsanvetefnsgsiaiiiedenn waztiausviemeunsgansisavuldegnamnzauriunisidi

U a o

NTANNUNTEAUTIALAZ UIUIBIRLUNTAF AT IRNATINTAUENTTY UnIWNIT wazindvTnau
geRalflodny

Collecting, analyzing and evaluating the impacts in various fields that may
occur on the society as a whole in short term and long term, discussion to find possible
alternatives to adjust and reduce the social impact of social enterprises, and appropriately

presented or distributed to the public through participation in national and international

academic networking seminars with researchers, academics and social business professionals.

2. Ay den fvmelidenseu S 1 gein sullivesndt 6 wihefn ameivselul

21 yedvnsdanisgsiatiennuddy

(Business Management for Sustainability)

ANBE VYA (NMwtne) AUFURUEIENI19gIRiudian n1sUseiliunansenuuas
NARDUWNLYNIAIAN YR MegIAatazamA iy uinnssugIiatfiodsny MsdnnisAnwaNse
yensudadunazaudsiu msdansgsiafiodsaumdsdy

ﬁﬁaﬁmmm%’l (ﬂw’]é’]’ﬂﬂqw) Relationship between business and society, assessment of

social impact and return, business and social value, social business innovation, competitiveness

and sustainable management, business management for social sustainability
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usng0l  gsnawivedawlugivieilantvl 2(2-0-4)
DBA801 Social Business in a New World Landscape

MANNNT Noud) JULUUYesgsNaLiodiny esugianeiiies nsRulawazunuInm
&y

a d‘ Y

drfyvesgsnaiiedeny givirdlanlminisinudny 1sugia dwinaeu walulay A3va N1sid
| a e = a ° o s o a a A o \
wazFullon1siasuntas nsdlAnwiioadusedmsuesdnslunisailiugsiatiedsaurinunaidlan
PRI
Principles, theories and patterns of social business, sufficiency economy,
the growth and important role of social business, he new world landscape in terms of society,

economy, environment, technology, digital, facing and handling changes, case studies for

discussing organizations in social business operations in the new normal world

UsnB02  uinnssugsiaLiledany 2(1-2-3)
DBA802  Social Business Innovation
aaAAUIkarUNUIMYRIL TN SIUlUmUng 9 99RUTENEUYRINITIANITUINNTTY
nMsthuinnssunyssgndiloairsgsiauasnandusiiiodan nsUszgnduagiinufdiniseaniuy

9 9

wagnnsaselenIanegsnal 9 vuiugIuuInnNTsUAULIARg SN AN

Knowledge and role of innovation in various aspects, elements of innovation
management, applying innovation to create business and products for society, application and
practice of designing and creating new business opportunities based on innovation for social

enterprise concepts

USAB03  MIsTANIsANANNITAIN Tt ular A mdaEudmiussiailedany 2(2-0-0)
DBA803 Competitiveness and Sustainable Management for Social Business
vaNMT WnAnmLaBnsamINsLtstuazaudBudnivgsiaiiediny ms
MWL MARTEianmWIndoNsssAaiiediny msdumiym nszuaunsdanisfieatisaiy
IH3eu msadennudsuudanfienisiivlnedsfunsuasdsiiu dszidiuiiugiu 3 85 1Hun
Aawandey dau warsTRnAvia A3usTaILazANTURnveURedInn MIUstgndldnagns 1udde
nsdlAnwdmsvesAnslunsudlutymideny dawandey waznisaiisyarmisgsianazauAng
GRGH
Principles, concepts of competitiveness and sustainability for social

business, planning and analysis of the business environment, competitive advantage process,
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change for stable and sustainable growth, three basic issues (“ESG”) : environment, social and
governance, ethics and social responsibility, the use of strategies, application of case studies
research for organizations to solve social, environmental problems and creative for business

and social value

22  YAvATAIneMATemesnaiedniugs
(Advanced Research Methodology in Social Business)

Mesueyain (Mwlve) Usugimsidenanisuimssshafiedsan nsnuniuassanssy
pg10dussuu nsoULWIAATUNISIVY NNT PBNLUUNITINY mii’JUi’J?,J‘U‘EJ;JUaLLazLﬂ'%l’eJ\‘iﬁ@ ATWRIU
1AT9919MITI98 MISIWIUTIBIUAITIFY 11T USBULEEININEIUITY A5581UTTAUNITINE

ﬁwa%masqmﬁsm (Mwdangw) Philosophy of research methodology in business
administration
for society; review of related literature; research conceptual framework; research design; data
collection and instruments design; research proposal development; reporting of research

findings; research evaluation and critique; ethics in research

UsAB04  N1SUMUITITANSIURgadusTUULAE MTATIEYR ALY 2(1-2-3)
MemsuUIMsssRailodny
DBA804  Systematic Review and Meta-Analysis in Business Administration for Society
m‘iﬁuﬁwﬁagamﬂwam'iﬁﬂwﬁ’%’amﬂm‘i‘uémiﬁqiﬁ%Lﬁaé’ﬂﬂmﬁr}\immﬂuﬂ‘imﬁuﬁ
Fifvaule FBnsduiuduszuviidaou msfmuansoulunisdudu msimusinasinnsdaden
NA9 LNasINSARKAaILeeN nsruIuNslumsinuaddudu msfvuagiudeyalunisdudui
Wusguu ﬂizmumiﬂimﬁuﬂ'ﬂmu%ﬁ&Lﬁaﬁ'ﬂLﬁ’emLa‘wwNaﬂmﬁléfmmgwumlsﬂumwumu
25500591 MANHANUTAGNAREBNINTIVTIM NTELIWNTIATIEN uardunsizieadauifenis
Ainsevieduuiiothlvldusslenidely
Collect and critically analyze multiple research studies or papers in business
administration for society to find out an answer or solution to a problem, a clearly defined
process, setting an objective, searching previous studies with determined framework, setting
inclusion and exclusion criteria, searching terms, and database. critical appraisal to select

quality studies, recording and analyzing data, knowledge synthesis via meta-analysis for further

use
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UsAB05  MTAlATgaRAvaNm L TInsUIsgsRaLiodsay 2(1-2-3)
DBA805  Multivariate Analysis in Business Administration for Society
AN U LazN1TIATIERANKUTUTIUNYAN N1TIATIERRIAUTENDU N3
AATERnsanneeny Anuilalinaaun1slasEsne MsInTevieIRUTEnaulEudy MTATIEN
HUNI NITIATIETIRUNUTEIAN NMTBATIERNITannelaTafn wagn1TIATIERNITIANgY Luns
Ansgiadanatsfudsiiierdomenisuinsgsfaiediay BnufvAnsinseideyadie
Tsunsudndagy nsilisuseauransinsIsi
Principles, theory and analysis of multiple variance, factor analysis, multiple
regression analysis, basic understanding of the structural equation model, confirmative factor
analysis, path analysis, discriminant analysis, logistic regression analysis and cluster analysis,

focus on the multivariate analysis in the area of business administration for society, practicing

data analysis by using statistical software packages, reporting of analysis

USAB06 ALUINTHALNLATEMINTUIMIgIRaLiedsay 2(1-2-3)
DBA806 Seminar in Research Development in Business Administration for Society
mMsimnduarUsziiunidenmsuimsssiafiodsay meiaunnuidenianis
UimsgsAaledsauniolinszuiun1seAuse nmsade uay diaueseau WewWauisinye
ANuaIsalun1sAmvuagluuukazaniun1sIde Anvigeun1suseyu IVINSTERUIANTe
U
Critique and evaluation research designs in the area of business administration
for society, research development in business administration for society under the process of
discussion, demonstration and report presentation to develop skills and the ability to
formulate and conduct research, participate in the national or international academic

conference or seminar
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23 °q¢ﬁmn'ﬁé’ﬂmsl,l,azmsmmﬂ%y’uqaé’m%’usqiﬁmﬁ'aé’mu
(Advanced in Management and Marketing for Social Business)
fasueyain (nwilne) Ui nquiasuuidaifisatumsdnnisuasnmsnaiatugs s
é’mmmqmﬁmﬂwﬁy’uqq mié’mummqmimam%uga wazUszulagiumnenisdnnisuaznisnaie
dwdugsiailedany
ﬁ”lE]%U’lEJGQGFJGU’l (Mw199new) Philosophy, theories and concepts in advanced management
and marketing, seminar in advanced management, seminar in advanced marketing, and current

issue in management and marketing for social enterprise

Usn807 ﬂ’]i":fﬂﬂ”liLLazﬂ’liﬁla’](ﬂﬁizj"ug\‘iﬁWﬁUﬁqiﬁf\]Lﬁ@ﬁlﬂﬂm 2(2-0-4)
DBA807  Advanced Management and Marketing for Social Business
Vli]‘wﬁﬂﬁ{f@ﬂﬂiLLagﬂﬁﬁ]ﬁﬁﬂ%?ﬂﬁﬂﬂﬁqiﬁmﬁaﬁﬂﬂm sULUUNNTIANITUAY
nsmaasually dssunssuiieadestunisinnisuazmsmaindmiugsiaiiiedny Msysannis
senianuiuaznsuUa msUszgndnisdanisuaznisnanaluyuseslanitlmidmivssiaie
GSGH
Management and marketing theory in the area of social business,
contemporary management and marketing style, literature in management and marketing for
social business, integration between theory and practice, the application of management and

marketing in a new world view for social business

Usn808  Uszifiudlagtiumsmsdanisuaznmismanndmiugsiaiiiedany 2(1-2-3)
DBA808  Current Issue in Management and Marketing for Social Business
Useifiunsgsaifiodsausing o Amnuddyensduiussiaiednilutiagiu
TAYLANIZNIINITIANITUAZNITAAIN ATIATIER N1TBAUTIY m'iLLaﬂL‘Uﬁlstgmm WAYNITULAUD
Uszifudagiumsnisdanisuaznisnaeiiiisatestugsiaiiedenuiiuiauls uagnisainenanm
TaFaunsnsiastu
Social enterprise issues that important to business for society operation in
nowsday, emphasize on management and marketing, analysis, discussion, exchange
viewpoints, and presenting current interesting business issues related to management and

marketing and the competitive advantage
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UsAB09  Aummsdansuaznisnanadugedmiugshaiiodny 2(1-2-3)
DBA809  Seminar in Advanced Management and Marketing for Social Business
15Y3ANN1583AANENIINNTTANITHAEATRA AN UgIATLadeAN Ty
nsdifnw wag/vie shdenufinus mafamuinuensnsiigest MFINNg waznsUszndesd
AusMsiunsinnisuaznisnatalunsuidgminisgsiaiediauiiianududounsls

Y [y

anwIndenfiinisiudsunlatiy wagnsdisiunsdunnlunsadaedetiendnsiuinise
1N391n15 LazinIYITNAIUNITIANITUAZNITAAA

Integrating management and marketing knowledge in the area of social
business with case studies and/or dissertation topics, enhance the analytical, critical and
implicable management and marketing skills to solve complex social business problems in an

ever-changing environment, and participation in academic networking seminars with

researchers, academics and management professionals
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