—————————————————————————————————_____________

o £

913138 A3.04AnA AaYEA (Poompak Kusawat, Ph.D.)

919138UsEImaNgATUTMNSIINAtMTA Iy ennisnain
ANTUIMNITSNANRE AN U InendeATuATUNIILIn

poompak@g.swu.ac.th

U3zIRN13AN
sEAUNISANEI ANTANYI #7197 a1y
Usguauian Ph.D. Business UNINYIAYTITUAENS

Administration

USeyeyain M.Sc. Finance PUIRINTAINN TN
USeyey1e3 U.U. RAans UNINYIFYTIUANNA
B.Eng. Information and  YWIAINTAINNIINYEY

Communication

Engineering

ARG R AL

73

Data analytics; Workflow Automation; Electronic word-of-mouth; Consumer culture theory

= a 4 l

HANIUNIIOVWHNWLH I LLING

®  UNAMUITHANUWIUITENTIVINITTLAUTIAUAZUIUIYR

Teerakapibal, S., & Kusawat, P. (2025). Opportunities and Challenges of Integrating ChatGPT
in Education: Sentiment Analysis and Topic Modeling. Journal of Education for
Business, 1-12.

Kusawat, P., & Teerakapibal, S. (2024). Cross-Cultural Electronic Word-of-Mouth: A Systematic
Literature Review. Spanish Journal of Marketing — ESIC, 28(2), 126-143,

Kusawat, P., & Teerakapibal, S. (2021). The Roles of Culture in Online User Reviews: An
Empirical Investigation. Journal of Global Marketing, 34(3), 189-204.

-1 -



Kusawat, P. (2021). Sponsorship Disclosure in Native Advertising: A Theoretical Framework.
Journal of Community Development Research (Humanities and Social Sciences),

14(2), 29-38.

o  unANITETIFTUMsARNatUANIINNMTUST YA mIN SsER U AT OUIUYA :

Kusawat, P., & Teerakapibal, S. (2021) Consumers’ Self-Esteem and Purchase Intention: The
Mediating Role of Brand Jealousy and Brand Loyalty. Proceedings of the 2021 Society
for Marketing Advances Annual Conference, Orlando, FL, USA.

Kusawat, P., & Rompho, N. (2019) Impact of Investing Characteristics on Financial
Performance of Individual Investors: An Exploratory Study. Proceedings of the IEEE
International Conference on Industrial Engineering and Engineering Management

(IEEM), Macao, China.



